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ΔÔ ŒÏÏËÓÔ-μÚÂÙ·ÓÈÎfi

∂ÈÌÂÏËÙ‹ÚÈÔ Û˘ÌÏ‹ÚˆÛÂ

Ê¤ÙÔ˜ 70 ¯ÚfiÓÈ· ˙ˆ‹˜.  

70 ¯ÚfiÓÈ· ‰ËÌÈÔ˘ÚÁÈÎ‹˜

·ÚÔ˘Û›·˜ ÛÙË ‰ËÌfiÛÈ·

˙ˆ‹ ÙˆÓ ‰‡Ô ¯ˆÚÒÓ, 70

¯ÚfiÓÈ· Û˘ÓÂÚÁ·Û›·˜ ÌÂÙ·Í‡

ÙˆÓ ÂÌÔÚÈÎÒÓ Î·È ÔÈÎÔÓÔÌÈÎÒÓ ÊÔÚ¤ˆÓ Ô˘ ÙÔ

··ÚÙ›˙Ô˘Ó. ªÂ Ô˘ÛÈ·ÛÙÈÎ¤˜ ·ÚÂÌ‚¿ÛÂÈ˜, ÌÂ

ÛÙ‹ÚÈÍË ÙˆÓ ‰Ú·ÛÙËÚÈÔÙ‹ÙˆÓ ÙÔ˘˜, ÌÂ

·Ó·˙‹ÙËÛË Ó¤ˆÓ ‰ÚfiÌˆÓ Î·È ‰˘Ó·ÙÔÙ‹ÙˆÓ ÁÈ·

ÙËÓ ·Ú·¤Ú· ÔÚÂ›· ÙÔ˘˜.

The voice of British
business in Italy
The chamber’s mission is to
assist and encourage the
development of trade and
investment between the UK
and Italy. 

GREAT POTENTIAL
IN CYPRUS

Cyprus’

strategic

position has

played a key role in

shaping its history and

developing the island into

a centre for trade and international business.

Cyprus has not only developed a vibrant business

centre, it is also one of Europe’s favourite holiday

destinations. 
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14About Us

ñ BHCC News & Events

ñ Upcoming Events

ñ New Members 

4 How rumour and 
gossip oil the wheels 
of office life
Back-channel chatter can have
helpful and harmful
consequences 

Health Aid Ltd (mother
company in  England)

confirms that  PHARMA
CENTER is  the f irst

distr ibutor  of  Health
Aid products all  over

the world for  2014

28Croatia is 
moving ahead
The investments into Croatia
by the EU, and the re-start of
global economic growth give a
real chance for the Croatian
economy to move forward. 
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Viewpoint

70 Years BHCC in 9 minutes video – 
To sum up

https://www.youtube.com/watch?v=-f-XFlk-EM8&feature=youtu.be



UCLLAUNCHES
SCHOOL OF MANAGEMENT
IN THE HEART OF LONDON
Della Bradshaw

U
niversity College London, one

of the UK’s elite universities,

has launched a School of

Management on its Bloomsbury

campus, just a stone’s throw away

from both London Business

School and LSE, the London

School of Economics and Political

Science. The director of the school

is Bert de Reyck, who was head-

hunted from LBS seven years ago

to set up a management depart-

ment at UCL. The decision to

launch a fully-fledged school of

management “has always been

the plan,” he says.

The announcement follows a suc-

cessful submission to the UK gov-

ernment’s Research Excellence

Framework in 2014, in which 70

per cent of UCL’s academics were

judged to have conducted

research that classified as either 3*

or 4*, the two top grades.

The launch of the school is part of

a growing ecosystem of business

teaching in London. In 2014, both

Lancaster and Warwick Business

School announced they would

teach in London ? Warwick’s

London campus is in the Shard,

the capital’s tallest building.

Meanwhile, two of the most high-

ly-rated London schools, London

Business School and Cass, had

already announced expansion

plans in the city. London Business

School has begun the multimillion

pound refurbishment of Old

Marylebone Town Hall as a teach-

ing facility, which will increase its

teaching space by 70 per cent.

Cass has also opened additional

teaching facilities in the City for

executive short courses.

Prof de Reyck mentions that when

the UCL School of Management

was conceived seven years ago,

the decision was taken to make it

a different sort of business school.

Nonetheless, the school will

emphasise its central London

location and the reputation of its

parent university.

The school’s most popular pro-

gramme to date has been the

one-year Masters in Management

degree, set up five years ago. It

now enrols 150 students a year –

in 2014 there were 3,000 appli-

cants. The school runs a second

masters degree in technology and

enterprise, as well as two bachelor

degrees, in IT and management

and management science.

All its degrees are now taught on

UCL’s campus in Bloomsbury, but

from May 2016, all postgraduate

degrees will have a new home in

Canary Wharf, as part of the UCL

plan to extend its footprint to the

east. “We want to be right in the

business centre,” adds Prof de

Reyck.

The move will also enable the

school to launch additional pro-

grammes, notably a Masters in

Finance degree in 2017 and an

MBA in 2018. Initially, the MBA will

be a two-year executive pro-

gramme, drawing on the financial

and business community in

Canary Wharf for its participants,

but that will be followed by a one-

year full-time degree.

In 2016, the school of manage-

ment will also launch a joint mas-

ters degree with the computer sci-

ence department in business ana-

lytics and an executive masters in

healthcare with the medical

school. 
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THE WORLD’S
FASTEST

DEVELOPING
COUNTRIES

M
ONEY isn’t everything. That’s the idea behind

the United Nations’ Human Development Index,

which celebrates its 25th anniversary this year. It

incorporates measures for income, life expectancy

and education into a single development score,

which is designed to give a holistic sense of how a

country is doing. The latest report is published today,

providing a good opportunity to chart progress over

the past 25 years. Rwanda has made the most

progress, which is all the more impressive given that

its level of development fell during the genocide of

1994. Rwandans can now expect to live almost 32

years longer than in 1990, and spend twice as long at

school. China comes in at number two. Its score

today is roughly what South Korea’s was in 1990.

Happily, all 142 countries with complete data (for a

few places, such as Ethiopia and Somalia, some data

are missing) are more developed than they were a

quarter of a century ago, except unlucky Swaziland,

which has been devastated by AIDS. 



Wednesday, 1 April 2015 BHCC-Members lunch at the Athens Club with guest speakers Nikolaos V.

Karamouzis, Chairman of the Board of Directors, Eurobank Ergasias SA,

Fokion Karavias, Chief Executive Officer, Eurobak Ergasias SA

Wednesday, 29 April 2015 70th Annual General Meeting at the Athens Club

Wednesday, 27 May 2015 Luncheon with Deputy Minister George Katrougalos at the Athens Club

Wednesday, 24 June 2015 “Tastes of the Cyclades” at the Metropolitan Hotel

Wed., 23 September 2015 Back to Business, British Ambassador’s Residence.

Tues., 8 December 2015 Official Dinner, 70 year Anniversary, Grand Bretagne Hotel 

December 2015
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NEWS &
EVENTS
BRITISH HELLENIC CHAMBER OF COMMERCE

T
he 70th Annual General Meeting, chaired by

Board Member Mr. Vangelis Apostolakis, took

place on April 29th2015 at the Athens Club 9th

floor. A cocktail reception for the participants fol-

lowed on the Athens Club Roof Garden. 

The printed BHCC Annual Report with the

Presidents’ Message (http://bhcc.gr/images/down-

loads/Presidents-Message02.pdf) and the

Presidents’ Yearly Report

(http://bhcc.gr/images/downloads/Presidents-

Report03.pdf) is available hereby. 

The BHCC wants to warmly thank KPMG for con-

ducting the audit and E&Y for sponsoring the

reception. 

70TH ANNUAL GENERAL MEETING

PAST EVENTS
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O
ur "Tastes of the Cyclades", which took place

on Wednesday 24th June at the Metropolitan

Hotel, was a huge success with one hundred and

twenty guests of the Chamber enjoying the special-

ly designed menu from Chef Christoforos Peskias. 

Christoforos spoke about how he designed the

Cycladic Menu and the nutritional value of the com-

bined products while George Pittas, Writer, Head of

“∂ÏÏËÓÈÎfi ¶ÚˆÈÓfi” spoke within a multi-media pres-

entation about “Gastronomy - A Trip to the Cycladic

World”. Alexandros Kouris, Owner of the Cyclades

Microbrewery at Tinos Island spoke about the spe-

cial conditions under which NHSOS beer is pro-

duced and invited the guests to try the non-preser-

vative beer, inspired by the rich colors and flavors of

the Greek islands, the golden sun, the blue sea and

sand of the Aegean Sea. We would like to warmly

thank our Sponsors for their products, our

Supporters for their valuable gifts and our Guests

for their presence and precious comments regard-

ing the evening. 

TASTES OF THE CYCLADES
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LUNCHEON WITH DEPUTY MINISTER OF INTERIOR AND ADMINISTRATIVE REFORM, 

GEORGE KATROUGALOS AT THE ATHENS CLUB | WEDNESDAY 27 MAY 2015

Mr. Harris Ikonomopoulos, 

BHCC Greek President

Mr. Vassilis Pallios and Mr. Vangelis

Apostolakis
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Mr. Vassilis Gkovaris and Mr. Nikos Makropoulos Mr. Kyriakos Riris
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T
his year's “Back to Business”

yearly event took place on

23rd September, the day of the

inauguration of the new govern-

ment, at the British Ambassador's

Residence.

The event was attended by the

former Prime Minister and

President of the Supreme Court

Mrs. Vassiliki Thanou- Christofilou,

the ex-Prime Minister and former.

President of Council of State, Mr.

Pan. Pikrammenos - whose

keynote speech stressed that

without long-required constitu-

tional reform the country cannot

be governed and reconstructed -

Prof. Spyros Flogaitis, the former

Vice President of the European

Parliament, Mr. Giorgos

Dimitrakopoulos a.o.

The one hundred and sixty partici-

pants, representatives of the older

and larger European bilateral and

professional organizations,

Chamber members and execu-

tives from business, banking, ship-

ping and insurance sector -

among them the AON Benfield

CEO for Europe and the Middle

East Mr. Richard Postgate, 

the CEO of Central and Southern

Europe Mr. Jorg Bruniecki, entre-

preneurs like Mr. Awn Al

Khaschlcok, Mr. Dimitris

Copelouzos, Captain Panagiotis

Tsakos, Mr. Joseph Samaan, the

Vice President of the Chamber Mr.

Nikos Makropoulos, the President

of the Greek Department of the

International Chamber of

Commerce (ICC), Mr. Nikos

Vernikos, the President of the

Hellenic-Italian Chamber of

Commerce Mr. John Tsamichas -

celebrated alongside the seventy

years since the recognition by

Royal Decree of the BHCC.

The event was addressed by the

British Ambassador in Athens Mr.

John Kittmer who in his speech

referred to the historic, commer-

cial and cultural relations between

the two countries.

The Greek President Mr. Harris

Ikonomopoulos, in his welcome

speech, noted the need for imme-

diate democratic and targeted

constitutional correction. The

Greek President of the Chamber

also proposed the implementa-

tion of a national plan which -

apart from the basic pillars of

shipping, tourism and agriculture

- should include the development

of internationally competitive

Education.  Among other things

he said: "A nation that tendered in

the 2nd World War as a morally

wealthy nation, a nation that in

BACK TO BUSINESS

This year's "BACK TO BUSINESS" with Speaker Mrs. Louka Katseli, President of Greek Banks Association 

& Chairman of the National Bank of Greece
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1939 was the only one along with

Britain that believed that it would

beat the Axle, has certainly the

resources to deal with any kind of

crisis. The roots of today's fiscal

calamities are not economic, they

are not just political, they are not

“left” or “right”, they are systemic.

Over the past 171 years of

Constitutional Parliamentary

Representative System, Greece

has changed over 204 govern-

ments, no more than eight serv-

ing for more than a 3 year term.

During the same time Greece

experienced five national catas-

trophes and five bankruptcies.

All Greece needs is a plan and

leadership committed to change,

a leadership that will convince

and lead by example. 

Failure is not an option, failed

efforts may be forgiven as long as

each and every one, as long as all

of us don't give up, as long as we

try, as long as we try to prevail.

And we will prevail."

The President of Greek Banks

Association & Chairman of the

National Bank of Greece Mrs.

Louka Katseli, who in the end

answered questions from those

present, referred to the main

issues afflicting for months the

Greeks and the market with an

emphasis on capital controls, the

recapitalization of banks and the

expected providing liquidity/oxy-

gen in the market.

Ms. Katseli stressed that necessary

and sufficient condition for exit-

ing the crisis and to get the coun-

try to positive growth is invoked

as a structured investment pro-

gram, which will be able to mobi-

lize resources and to contribute to

economic and technological

transformation country.

Our Platinum sponsor of the

event was ∂Àƒø¶∏ ∞™º∞§π™Δπ∫∏

and gold sponsors ∂ıÓÈÎ‹

∞ÛÊ·ÏÈÛÙÈÎ‹, AON Benfield and

Star Bulk Carriers. 
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T
he official event to celebrate

the 70th anniversary of the

British Hellenic Chamber of

Commerce took place in Athens

on 8 December 2015 in the pres-

ence of His Excellency the

President of the Hellenic Republic,

Mr Prokopios Pavlopoulos, repre-

sentatives of Greece’s political,

business and cultural community,

and more than 350 members and

friends of the Chamber

Former Prime Minister Antonis

Samaras; former Prime Minister

and current President of the

Supreme Court Vasiliki Thanou-

Christofilou; the head of the

Opposition, Giannis Plakiotakis;

the President of the Centrists

Union, Vasilis Leventis; His

Excellency the British Ambassador

Mr. John Kittmer; the Minister of

Labour, Giorgos Katrougalos; the

Deputy Minister of Finance, Tryfon

Alexiades; the Secretary General

of the Presidency of the Republic,

Georgios Gennimatas; the

Secretary General for International

Economic Cooperation, Ministry of

Foreign Affairs, Giorgos Tsipras;

the Advisor to the Prime Minister

on EU and International Relations,

Danai Badogianni; several

Ambassadors, including the

Ambassadors of Iran, Jordan and

Azerbaijan; the President of the

Association of former members of

parliament and members of the

European Parliament,

Konstantinos Pylarinos; the former

President of the Parliament

Dimitri Sioufas; the former Vice

President of the European

Parliament, Giorgos

Dimitrakopoulos; Deans of various

Universities; the President of the

Association of Bilateral Hellenic-

European Chambers of Commerce

and the Franco-Hellenic Chamber

of Commerce, Christophe

Lemarie; the President of the

Eugenides Foundation, Leonidas

Dimitriades-Eugenides; the

Deputy Head of Region of

Thessaloniki, Voula Patoulidou;

the Chairwoman of the Exporters

Association, Christina Sakellaridi;

the President of the British-Turkish

Chamber of Commerce, Chris

Gaunt; the presidents of: the

Hellenic-Italian Chamber of

Commerce, Ioannis Tsamihas, the

Hellenic-Swedish Chamber of

Commerce, Ioannis Saracakis, the

American-Hellenic Chamber of

Commerce, Simos

Anastasopoulos, the Hellenic-

Canadian Chamber of Commerce,

Konstantinos Katsigiannis, the

Hellenic-Serbian Chamber of

Commerce, Symeon Tsomokos;

the Australian – Hellenic business

Association Michalis

Boudouroglou, representatives of

other bilateral chambers of com-

merce, institutional development

and extroversion entities, and a

host of business executives

attended the event at the “Grande

Bretagne” hotel. Representatives

were sent by the President of the

Parliament, the Armed Forces

Chief of Staff and others.

In this time of crisis, when Greek

businesses are making efforts to

increase their extroversion, the

British Hellenic Chamber of

Commerce, with its know-how,

actions and local and foreign

cooperation, provides valuable

support to Greek export business-

CELEBRATING 70 YEARS OF CONTRIBUTION - TOWARDS 2050
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es by transferring best practices,

successfully organising advertis-

ing and promotion initiatives for

products from both countries in

Greece and in the United

Kingdom, as well as initiatives that

enhance and develop market

interest.

The British President of the British

Hellenic Chamber, Eugenia

Chandris, delivered the opening

speech, which was followed by a

video created especially for the

event, featuring a historical review

of the first 70 years of operation of

the Chamber, important personal-

ities and events.

https://youtu.be/AU3JAESmmCA

Then, the British Ambassador took

the floor and addressed the public

in perfect Greek, while the

keynote speaker, Greek President

of the Chamber, Harris

Ikonomopoulos, shared his

thoughts as regards a common

vision for 2050 when "the genera-

tion of year 2000 will already be at

the age of 50".

Matrix Brokers was Platinum

Sponsor of the event;

Consolidated Contractors

Company, GlaxoSmithkline,

Norton Rose Fulbright Greece,

Pernod Ricard Hellas, Medi Prinou

and Tsakos Energy Navigation

were Gold Sponsors, and KPMG

and AIG were Silver Sponsors.

The communication sponsor was

HuffpostGreece – 24 MEDIA

Digital Media Group and

Supporters included RtDeco Event

Services, Media Hub Studios,

Podimatas Audio-visual, Greek

Wine Cellars D.Kourtakis SA and

Navarino Icons, all of whom par-

ticipated actively in the event.

Thermae Platystomou, British

Airways Ltd, Chandris Hotels &

Resorts, Heaven on Earth, Ilias

Lalaounis, Liana Vourakis, Panas

Group, Papapostolou Medical

Equipment Center, Phytomer-

Biactive SA and Tiara Creations &

Charms offered gifts for the raffle

run at the Event; the proceeds will

be donated to "KIVOTOS TOU

KOSMOU".

The event was coordinated by

journalist Popi Tsapanidou. 

Order event photos from us:
Refer to our website (http://www.bhcc.gr) to view and order pictures 
of the event | Email: l.stefa@bhcc.gr - Mrs. Louiza Stefa
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THE VOICE OF
BRITISH BUSINESS
IN ITALY
By Sofia Astrid Pennacchi, Secretary General of the British Chamber of Commerce for Italy (BCCI)

T
he BCCI is a private, non-profit making entity that

works closely with the British Consulate General

and UK Trade & Investment (UKTI) in Milan, and with

the British Embassy in Rome.

Founded in Genoa in 1904, it is still working ever

more actively to improve trade and business relation-

ships in today's fast paced business environment. Its

headquarters are now in Milan, with regional branch-

es throughout Italy, as well as in London and

Scotland.

It has 350 members, mostly Italian and British compa-

nies, but other nationalities are also represented.

These include British businesses operating in Italy,

Italian companies trading with the UK as well as a



broad range of service providers and professional

consultants.

The chamber’s mission is to assist and encourage the

development of trade and investment between the

UK and Italy, and to support and promote the inter-

ests of its members’ commercial activities.

This is achieved by:

ñ Assisting and facilitating bilateral trade and invest-

ment between the UK and Italy, working closely

with the British Embassy, the British Consulate and

UKTI

ñ Supporting and promoting the interests of our

members’ commercial activities, facilitating access

to the local business community and organising

professional networking opportunities in major

Italian cities

ñ Organising professional training seminars and work-

shops for the benefit of members by their peer

experts, on relevant and topical business themes,

including local and cross-border regulations and

practices

ñ Offering services and business advice to our mem-

bers and the wider community, either directly or via

our members

ñ Stimulating positive cultural exchange between

British, Italian and members of other nationalities

through a selected range of social, cultural and

sporting events

EXPO 2015

This year, with EXPO 2015 taking place in Milan,

opportunities for BCCI members are enhanced thanks

to the chamber’s participation in the ‘GREAT’ Weeks

organised by UKTI throughout the six-month event.

The business programme consists of sector-focused

business events that bring together leaders from

industry, opinion formers, buyers and decision mak-

ers from across the globe. The target sectors are Food

& Drink, Agri-tech, Life Sciences, Healthcare,

Technology and Creative Industries.

The partnership with UKTI is providing excellent B2B

opportunities for members, as well as access to

unique events and seminars developed under the

Expo 2015 theme.

See Networking-Opportunities

http://www.britchamitaly.com/en-

WR/expo2015/Networking-Opportunities

Topical themes

The BCCI is also sensitive to themes that are high in

the political and economic agenda; for this reason a

special event ‘Women in Business’ was held in 2014

in Naples, in conjunction with UKTI, with the aim of

setting a benchmark for the future. The theme was

‘Women in Business 2nd edition – Great Britain vs.

Italy - Women entrepreneurship - Innovative tools

and access to finance to turn your idea into a suc-

cess’.

Women in Business event information

http://www.britchamitaly.com/en-

WR/events/bcci/detail?contentid=134

The BCCI Tax and Legal Chapter is very active, deliver-

ing events throughout the year both in Italy and also

cross-border. The first tax and legal event of 2015 was

15
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a delegation visit of legal consultants to Edinburgh at

the end of February. A cross-border legal event of

this nature was aimed at putting lawyers operating in

different jurisdictions in touch, and follows on from

BCCI’s very successful events in Leeds and London in

the past years.

In 2014, the BCCI ran eight seminars in conjunction

with its members, raising a great deal of interest

within the legal and business environment.

More on the legal event in Scotland

http://www.britchamitaly.com/en-

WR/expo2015/Networking-Opportunities

As work on EXPO continues apace, Italy’s legislature

continues to provide plenty of important news to

keep the tax and legal chapter busy for 2015. Most

notably the Jobs Act has set out a framework for a

series of significant and controversial reforms to

Italy’s employment regulations. On the Revenue side,

a series of new incentives has been announced with

the aim of promoting Italy as a destination for inward

investment.

The chamber’s members, that include most of the

top professional firms in Italy, are at the forefront of

these changes and it is the role of the Tax and Legal

Chapter to channel this know-how to investors and

operators.

The BCCI, being present in London, Scotland and

nine of the Italian regions, offers a capillary presence

in the territory that allows members to engage with

market segments which might be difficult to reach

and that can provide a range of insights useful for

businesses. A successful event held at Firenze Savoy

Hotel in April 2015, marked the reopening of the

Toscana Chapter after 22 years.

Language services are also part of the BCCI’s activi-

ties: English Language Consultancy Service (ELCS) as

well as International Professional English Certificates

(IPEC).

For information on the BCCI please visit our website:

www.britchamitaly.com or write to 

bcci@britchamitaly.com
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ºÂ‚ÚÔ˘·Ú›Ô˘ 1945, ËÌ¤Ú· Ô˘ ‰ËÌÔÛÈÂ‡ıËÎÂ ÙÔ

ÚÒÙÔ ∫·Ù·ÛÙ·ÙÈÎfi Ì·˜, Ë ∂ÏÏ¿‰· Î·È Ë ªÂÁ.

μÚÂÙ·Ó›·, ‚·ÛÈÎÔ› ÓÈÎËÙ¤˜ ÙÔ˘ ¢Â‡ÙÂÚÔ˘ ªÂÁ¿ÏÔ˘

¶ÔÏ¤ÌÔ˘, ˘‹ÚÍ·Ó ÛÙÔ Â›ÎÂÓÙÚÔ ÛËÌ·ÓÙÈÎÒÓ

ÁÂÁÔÓfiÙˆÓ Î·È ÂÍÂÏ›ÍÂˆÓ Ô˘ Â›¯·Ó ˆ˜

·ÔÙ¤ÏÂÛÌ· ÙÔ˘˜ Â·Ó·ÚÔÛ‰ÈÔÚÈÛÌÔ‡˜ ÙË˜

‰ÔÌ‹˜ Î·È ÙˆÓ ÚÔÙÂÚ·ÈÔÙ‹ÙˆÓ ÙÔ˘ ∂˘Úˆ·˚ÎÔ‡

Î·È ÙÔ˘ ‰ÈÂıÓÔ‡˜ Û˘ÛÙ‹Ì·ÙÔ˜. 

°È· ‰ÂÎ·ÂÙ›Â˜ ÔÏfiÎÏËÚÂ˜ ÎÈÓ‹ıËÎ·Ó ÌÂ ÂÈÙ˘¯›·,

fi¯È ¿ÓÙ· ¯ˆÚ›˜ ÎfiÛÙÔ˜, ¿ÏÏÔÙÂ ˆ˜

ÚˆÙ·ÁˆÓÈÛÙ¤˜ Î·È ¿ÏÏÔÙÂ ˆ˜ ·Ú·ÙËÚËÙ¤˜,

¿ÏÏÔÙÂ Ì¤Û· ÛÂ Â˘ÓÔ˚Î¤˜ Û˘Óı‹ÎÂ˜, ¿ÏÏÔÙÂ ÛÂ

‰‡ÛÎÔÏÂ˜ ÒÚÂ˜.

™Â ·˘Ù‹ ÙËÓ ÂÚ›Ô‰Ô Ë ·ÚÔ˘Û›· ÙÔ˘

∂ÈÌÂÏËÙËÚ›Ô˘ ˘‹ÚÍÂ ¯Ú‹ÛÈÌË. ªÂ Î·Ù¿ıÂÛË

·fi„ÂˆÓ Î·È ÂÔÈÎÔ‰ÔÌËÙÈÎÒÓ ÚÔÙ¿ÛÂˆÓ, ÌÂ

·Ó¿ÏË„Ë ÚˆÙÔ‚Ô˘ÏÈÒÓ ÌÂ ÛÙfi¯Ô ÙËÓ ·Ó¿Ù˘ÍË

Î·È ÙËÓ ÂÓ›Û¯˘ÛË ÙË˜ ÔÈÎÔÓÔÌÈÎ‹˜ Î·È ÂÌÔÚÈÎ‹˜

‰Ú·ÛÙËÚÈfiÙËÙ·˜, Ô˘ Î·Ù¿ ÁÂÓÈÎ‹ ÔÌÔÏÔÁ›·

·ÔÙÂÏÔ‡Ó ÔÚÈÛÌ¤ÓÂ˜ ·fi ÙÈ˜ ÂÏ¿¯ÈÛÙÂ˜

ÚÔ¸Ôı¤ÛÂÈ˜ ÁÈ· ÙËÓ Â‰Ú·›ˆÛË ÙË˜ ÂÈÚ‹ÓË˜ Î·È

ÙË˜ ‰ÈÂıÓÔ‡˜ Û˘ÓÂÚÁ·Û›·˜ - ‚·ÛÈÎÔ‡˜ ÛÙfi¯Ô˘˜

ÙÔ˘ ÌÂÙ·ÔÏÂÌÈÎÔ‡ ‰ÈÂıÓÔ‡˜ Û˘ÛÙ‹Ì·ÙÔ˜.

™‹ÌÂÚ·, Ô Ï·Ó‹ÙË˜ Ì·˜ ·ÓÙÈÌÂÙˆ›˙ÂÈ Ó¤Â˜ Î·È

‰‡ÛÎÔÏÂ˜ ÚÔÎÏ‹ÛÂÈ˜, ÛÂ ÔÏÏ·Ï¿ Â›Â‰·.

¡¤ÔÈ ·Ú¿ÁÔÓÙÂ˜ ·Ó·Ù‡ÛÛÔÓÙ·È Î·È ‰ÚÔ‡Ó ÛÙÔ

¢ÈÂıÓ¤˜ Û‡ÛÙËÌ·. 

¡¤ÔÈ Î›Ó‰˘ÓÔÈ ·ÂÈÏÔ‡Ó ÙËÓ ∞ÓıÚˆfiÙËÙ·, ·ÏÏ¿

Î·È Ó¤ÔÈ ‰ÚfiÌÔÈ ·ÓÔ›ÁÔÓÙ·È, Ó¤Â˜ ‰˘Ó·ÙfiÙËÙÂ˜

·ÚÔ˘ÛÈ¿˙ÔÓÙ·È.

∫·È ·˘Ù‹ Ë ‰È·›ÛÙˆÛË ÈÛ¯‡ÂÈ Î·È ÁÈ· ÙËÓ ∂ÏÏ¿‰·

Î·È ÁÈ· ÙË ªÂÁ. μÚÂÙ·Ó›·, Ô˘ ·ÓÙÈÌÂÙˆ›˙Ô˘Ó

Ó¤Â˜ ÚÔÎÏ‹ÛÂÈ˜ ÙfiÛÔ ÛÙÔ ÂÛˆÙÂÚÈÎfi ÙÔ˘˜, fiÛÔ

ÛÙË Û¯¤ÛË ÙÔ˘˜ ÌÂ ÙËÓ ∂.∂., ·ÏÏ¿ Î·È ÛÙÈ˜

Â˘Ú‡ÙÂÚÂ˜ ‰ÈÂıÓÂ›˜ ÙÔ˘˜ Û¯¤ÛÂÈ˜. 

ÿÛˆ˜ ·ÎÔ‡ÁÂÙ·È ·Ú¿ÍÂÓ·, fiÌˆ˜ Â›Ó·È ‚¤‚·ÈÔ fiÙÈ

ÔÈ Ï‡ÛÂÈ˜ ÛÙ· ÚÔ‚Ï‹Ì·Ù· Î·È ÛÙÔÓ ÙÚfiÔ

·ÓÙÈÌÂÙÒÈÛË˜ ÙˆÓ ÎÈÓ‰‡ÓˆÓ Î·È ÙˆÓ

ÚÔÎÏ‹ÛÂˆÓ ı· ‚ÚÂıÔ‡Ó ÌfiÓÔ ·Ó ·Ó·˙ËÙËıÔ‡Ó

ÛÙÔ˘˜ Ó¤Ô˘˜ ‰ÚfiÌÔ˘˜ Î·È ‰˘Ó·ÙfiÙËÙÂ˜ Ô˘

‰È·ÓÔ›ÁÔÓÙ·È. 

™Â ·˘Ù‹Ó ÙË ÛËÌ·ÓÙÈÎ‹ ·Ó·˙‹ÙËÛË ÙÔ ∂ÏÏËÓÔ-

μÚÂÙ·ÓÈÎfi ∂ÈÌÂÏËÙ‹ÚÈÔ Â›Ó·È ·ÚÒÓ. ªÂ

ÂÔÈÎÔ‰ÔÌËÙÈÎ¤˜ ÚÔÙ¿ÛÂÈ˜, ÌÂ ÙËÓ ·Ó¿ÏË„Ë

‰ËÌÈÔ˘ÚÁÈÎÒÓ ÚˆÙÔ‚Ô˘ÏÈÒÓ Î·È ÌÂ ÙË ‰È·ÚÎ‹

Î·È Ô˘ÛÈ·ÛÙÈÎ‹ ÛÙ‹ÚÈÍË ÙˆÓ ÌÂÏÒÓ ÙÔ˘,

ÂÍ·ÎÔÏÔ˘ıÂ› Ó· ÛËÌ·ÙÔ‰ÔÙÂ› ÙËÓ ·ÚÔ˘Û›· ÙÔ˘

Î·È Ó· ·Ô‰ÂÈÎÓ‡ÂÈ ÙËÓ ÚÔÛ‹ÏˆÛ‹ ÙÔ˘ ÛÙÈ˜

ÚÔÛ¿ıÂÈÂ˜ ÁÈ· ¤Ó· Î·Ï‡ÙÂÚÔ Ì¤ÏÏÔÓ.

¢˘Ó·ÙfiÙËÙÂ˜ ˘¿Ú¯Ô˘Ó ÔÏÏ¤˜ Î·È Â›Ó·È

˘Ô¯Ú¤ˆÛ‹ Ì·˜ Ó· ÙÈ˜ ·ÍÈÔÔÈ‹ÛÔ˘ÌÂ. ªÂ

ÏÔÁÈÛÌfi Î·È fiÚ·Ì·, Ó· ¯Ù›ÛÔ˘ÌÂ ÙÔ Î·Ï‡ÙÂÚÔ.

ªÔÚÔ‡ÌÂ.

Ã¿ÚË˜ √ÈÎÔÓÔÌfiÔ˘ÏÔ˜,

ŒÏÏËÓ·˜ ¶ÚfiÂ‰ÚÔ˜ , BHCC

Continued from page 1
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After three months of extensive research on the rein-

surance industry, «Intelligent Insurer» announced the

European results of the Annual Reinsurance Survey,

placing MATRIX Insurance & Reinsurance Brokers on

the top, as Best Reinsurance Broker (turnover less

than $1bN) for «Innovation and ability to create new

solutions), with a rating of 7.17 (category average

6.69).

With a market share exceeding 60% of total broker-

age premiums in targeted markets, profitability and

solid assets enabling expansion and new operations,

MATRIX Broker at Lloyd’s is introducing and imple-

menting innovative actuarial models and advanced

risk and capital solutions, while offering top rank

added value services and leading the market through

exemplary corporate governance

and transparent procedures.

MATRIX is broadly recognised as one of the top spe-

cialised, innovative and customer centered interna-

tional reinsurance brokers and has a long tradition in

providing top quality service and tailor made solu-

tions to each and every customer, regardless of size

or business portfolio.

Last year MATRIX was the Intelligent Insurer

European Awards Winner for Client Service, and

ranked second globally in the same category.

For more information on MATRIX visit 

www.matrix-brokers.com

For more information on Intelligent Insurer Global

and European Surveys visit

http://content.yudu.com/web/1aa0x/0A3xgfh/BBTM1

5/flash/resources/20.htm
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L
ocated in the Eastern Mediterranean at the cross-

roads of Europe, the Middle East, Asia and Africa,

Cyprus’ strategic position has played a key role in

shaping its history and developing the island into a

centre for trade and international business.

Despite being a country of only 840,000 people,

Cyprus has steadily built itself into an international

business centre. The island has much to offer in these

terms with its well-educated workforce, low-cost

business environment with a wealth of support serv-

ices, a sophisticated ICT infrastructure and an

investor-friendly tax regime backed up by almost 60

double taxation agreements in an EU-compliant

domicile. But Cyprus has not only developed a

vibrant business centre, it is also one of Europe’s

favourite holiday destinations.

The Cypriot tourism industry is leading the country

back to prosperity. The most resilient of the island’s

commercial sectors, tourism is now perfectly placed

to reap the rewards of the painful but necessary eco-

nomic reforms of recent years.

Tourism: the most robust commercial sector

Throughout this difficult period tourism has

remained economically robust - the main commercial

sector on the island to see continuous growth. The

sector’s total contribution to GDP is almost 20% with

more than 2 million visitors yearly. This is attributed

to the quality of the Cyprus tourism product; its

excellent hotels, pristine beaches (57 of which have a

Blue Flag), high quality of service, variety of scenery

and rich history.

Analysts are confident that by consolidating its core

attractions, while at the same time diversifying and

developing niche areas in response to changing con-

sumer demand, Cyprus tourism will continue on a

path of stable and steady growth.

Efforts continue to maximise the commercial poten-

tial of the island’s mild winter climate and to develop

the sector as a year-long tourism destination, particu-

larly for niche areas such as agrotourism, health and

wellbeing, religious tours, conferences, golf, diving

and sports tourism.

The Cyprus Tourism Organisation (CTO) supports

external investment through numerous incentive

schemes and despite its early successes in promoting

the island to new markets, opportunities remain for

investors wishing to target high quality niche tourists

seeking special interest holidays. The latest example

GREAT POTENTIAL
IN CYPRUS
By the Cyprus High Commission Trade Centre
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is the newly sanctioned state-of-the-art casino resort,

which offers particular investment potential with

plans to include other leisure services such as hotels,

spas and conference centres. But the country’s busi-

ness potential does not end here. With the recent dis-

covery of world-class deepwater natural gas reserves

in Cyprus’ Exclusive Economic Zone (EEZ), the island

has attracted a lot of attention from potential inter-

national investors in the oil and gas industry, while

bringing new and exciting opportunities to the ener-

gy sector itself.

Cyprus can become an important supplier 
of energy to the EU

The discovery of natural offshore gas undoubtedly

generates great prospects and tremendous opportu-

nities regarding the economy of the island in general.

To this end, the geostrategic and geoeconomic role

of the Republic of Cyprus as an energy centre is defi-

nitely enhanced. Cyprus becomes a genuine future

energy player with a great deal of potential.

Consequently, new structures are being created in

relation to the management of hydrocarbon reserves

thereby generating the opportunities for the devel-

opment of synergies with other countries in the

region.

In November 2014, the private ú300m storage and

distribution terminal in Cyprus opened for business.

Its strategic location makes it the first terminal of its

kind in the Eastern Mediterranean, connecting Europe

and the Black Sea with markets in the Middle East and

Asia. The asset offers access to a deep water marine

jetty as well as to road tanker loading facilities.

The Government of Cyprus is positive that Cyprus can

become an important exporter of natural gas to the

EU, as well as other international markets. Presently,

exploration licences have been granted to three

internationally renowned oil and gas companies and

their partners for six offshore blocks within Cyprus’

EEZ, estimated to hold up to 1,400bcm of natural gas.

The Government of Cyprus is continuing its negotia-

tions concerning the infrastructure requirements nec-

essary for bringing the natural gas onshore for local

consumption, as well as liquefaction for export into

Europe and other markets.

As the region develops gradually into an energy hub,

Cyprus is in a position to offer a base for companies

offering ancillary services to the hydrocarbon indus-

try and which can be active in neighbouring coun-

tries. 

Cyprus Business Forum, 
7 October 2015, London

Tourism, oil and gas, and other significant sec-

tors of business importance were the subject at

the Cyprus Business Forum on 7 October in

London. This half-day conference was organised

through a partnership between the Ministry of

Energy, Commerce Industry and Tourism, the

Cyprus Chamber of Commerce and Industry, the

Cyprus-UK Business Association, the Enterprise

Europe Network, the European Commission and

the UK Cyprus Enterprise Council and supported

by COBCOE as the main event management

organisation. It featured:

ñ Oil and Gas Potentials in Cyprus 
H.E. Yiorgos Lakkotrypis, Minister of Energy,

Commerce, Industry & Tourism of the Republic

of Cyprus

ñ Economic Resilience and Growth in Cyprus;
the macroeconomic overview – Peter

Sanfey, EBRD Deputy Director, Country

Strategy and Policy

ñ Senior figures from the UK-Cyprus business

community

ñ Panel discussions, Q&A sessions, ‘Meet the

Expert’ sessions and a networking reception.

For further information please contact the

Cyprus High Commission Trade Centre on +44

20 7321 4145, e-mail: info@cyprustrade.co.uk
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I
was still at a young age when I first identified my

profession. I loved the fields of research, scientific

training, social service and consulting. In parallel, a

visit to the city of pharmaceuticals of Boniface

Vonafin, in Nafplio and my early initiation into the

wonderful world of Classical Education, led me to the

decision to contribute towards a balanced bodily and

mental health of the people through rational drug

uptake and thermal products, meaning my involve-

ment with the Pharmaceutical sector. My sources of

inspiration were numerous: The knowledge about

the use of 253 healing drugs by Hippocrates, the say-

ing of "øÊÂÏ¤ÂÈÓ, ‹ ÌË ‚Ï¿ÙÂÈÓ”, the Iliad (after his

injury, Aris was treated by Paiionas with “soothening

herbs”) The Odyssey (with nepenthe, where the

friends of Odysseas were getting over their sadness

for his alleged loss)… Examples where the therapy

occurs through the proper use of drugs and psycho-

logical social treatment, two sectors which my sci-

ence ideally combines.

I faithfully serve in practice my philosophy. This fasci-

nates and inspires me, but also helps me relax. As a

success I perceive the achievement of my goals with

morals, hard work, constant updating and sensitivity,

something I experience seamlessly with the compan-

ion and my wife, Elina.

Moreover, with full respect to the innate needs of

others for health of body and mind I put my services

at their disposal, actively and through responsible

provision of information regarding essential aspects

of healthy eating or cosmetic treatment. 

ARIS
PASCHALIDIS
PHARMACY
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Therefore I find myself constantly a helper and sup-

porter for the modern, sensitized and informed con-

sumer who is increasingly interested in knowledge,

appearance, diet and proper exercise, where I think I

can seem particularly useful as a swimming champion.

“¡Ô˘˜ ˘ÁÈÂ›˜ ÂÓ ÛÒÌ·ÙÈ ˘ÁÈÂ›”, the essence of the

meaning of a wise ancient saying on which the price-

less ancient civilization was built upon. I continually

redraw my steps, inspired by history and in perfect

timing with the demanding and pioneering spirit of

the time.

So I paint my dreams with orange, the color of joy.

Thus I created an online store www.pharmacydis-

count.gr, with knowledge, experience and technolo-

gy being the means. One work with personal touch

which is expressed through my columns on bodily

issues and mental health, on both our natural and

ether body. My aim is to communicate to the visitor

of our website, messages of particular social sensitivi-

ty in an intelligible form. Furthermore i implement

the pharmacy of the future that I perceive as a great

business unit, management and organization, which

also requires economic studies. It will be equipped

with classic products and alternative pharmaceutical,

homeopathic, gemmotherapeutic remedies, holistic

products and a laboratory section of the manufacture

of pharmaceuticals, particularly important sections,

like the ones of our pharmacy. I am bringing my

knowledge continuously available to those in need,

improving the service and minimising concerns. With

real interest, every moment, every day. Seamlessly. By

understanding man, with respect and responsibility.

In practice! Investing in the pharmacy of the future

from today. 

ARIS PASCHALIDES PHARMACY 

Leof. Anoixeos-Stamatas 2, Plateia Anoixeos

Δel. 210.6219328

“øÊÂÏ¤ÂÈÓ, 
‹ ÌË ‚Ï¿ÙÂÈÓ”
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The BCBC was formed in 2013 by two UK-based

Croatian businessmen determined to optimise the

potential for increased bilateral trade and investment

activity between the UK and Croatia. 2013 was a key

year for the Republic of Croatia, when it became the

newest member of the EU after several years of leg-

islative and economic reforms needed to meet the

EU’s strict membership criteria.

So whether you are a UK or Croatian business inter-

ested in exporting to Croatia or importing from

Croatia, investing in businesses and/or real estate, or

finding partners to add cost and quality competitive-

ness to your supply chain, we can help you.

The British Croatian Business Club has organised sev-

eral inward trade missions in the UK from cities such

CROATIA
IS MOVING
AHEAD
By Nigel Davies, Head of the Infrastructure Focus Group, British Croatian Business Club (BCBC)
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as Zadar as well as supporting UK missions into

Croatia, most recently in May by the London

Southside Chamber of Commerce, with follow up

business-to-business meetings continuing right now.

We work closely with both the Croatian Embassy in

London and the British Embassy in Zagreb, and our

representatives spoke at several corporate, infrastruc-

ture and energy investment events held both in

London and Zagreb in 2013 to mark EU membership.

The BCBC is a UK-based membership organisation

promoting bilateral trade and investment. There is a

similar organisation based in Croatia, the British

Business Centre in Croatia (BBCC), which supports

inbound UK investors and represents the British busi-

nesses active in the Croatian economy to the national

authorities on issues such as legislative and tax

reform. The BCBC and BBCC are separately run but

work closely together to optimise our respective links

and know-how for our members.

In June 2015, members of the BCBC leadership team

attended the Queen’s Birthday Party celebration in

Zagreb as part of a series of regular business related

meetings we coordinate, and had the chance to meet

the new British Chargé d’Affaires, Ian Cliff, who has

just recently taken over from the previous ambassa-

dor, David Slinn.

In the same month, HE Dr Ivan Grde?i?, Ambassador

of the Republic of Croatia to the United Kingdom,

issued an excellent article on the merits of invest-

ment into his country, highlighting a highly skilled,

competitively priced workforce, abundant natural

resources and an important strategic position in the

region. His article, which originally appeared in the

June issue of London Business Matters, can be read in

full here.

http://www.londonbusinessmatters.co.uk/archive/20

15-06/index.html#/16/

What more can we say of Croatia’s commercial
appeal to UK business? 

Croatia, like many countries, has rather stagnated in

the past few years due to the European economic

slowdown but the latest IMF mission

(http://www.imf.org/external/np/ms/2015/050615.ht

m) to the country in May 2015 now sees “positive

signs for Croatia’s economy”. The reform efforts, post-

accession investments into Croatia by the EU, and the

re-start of global economic growth give a real chance

for the Croatian economy to move forward. Domestic

retail sales are up as is employment, exports and for-

eign direct investment are increasing, and both pri-

vate and public sector profits are recovering. 

There remain some big questions for South East

Europe as a whole – the Greek question with the

recent announcement (and pending reaction from

the country’s creditors) of the austerity referendum,

the growing economic muscle of Turkey and emerg-

UNESCO site at Trogir on the Adriatic Coast



ing influence of Azerbaijan once gas starts to flow to

South East Europe through the Trans-Adriatic

Pipeline, as well as the geo-political theatre between

Russia and the West.

So how big is Croatia and what are its main advan-

tages? Croatia is a key country in former Yugoslavia. It

has 4.3 million citizens, a Gross Domestic Product of

around US$60 billion, ranks 77th out of 144 coun-

tries in the World Economic Forum’s Global

Competitive Index (http://reports.weforum.org/glob-

al-competitiveness-report-2014-

2015/economies/#indexId=GCI&economy=HRV) and

sits 61st in Transparency International 2014

Corruption Perception Index (http://www.transparen-

cy.org/cpi2014/results). It is one of the larger coun-

tries in the region, alongside neighbours Slovenia,

Bosnia and Herzegovina, Serbia and Montenegro

with Hungary on its northern border. UKTI has a

wider definition of “Emerging Europe” which repre-

sents 100 million consumers just 2 to 3 hours flying

time from London.*

The importance of Croatia’s regional position and

immediate neighbour market access has been

demonstrated by British American Tobacco (BAT)

which has recently announced its intention to

acquire the Croatian tobacco company TDR for ú550

million, with market leading brands domestically as

well as brands of scale in Serbia and Bosnia. In a press

release on 1 June, BAT quotes the attractions

(http://www.bat.com/group/sites/UK__9D9KCY.nsf/v

wPagesWebLive/DO9WYLHP?opendocument) as

including “highly skilled people, well established

brands, enhanced regional leaf processing capabili-

ties, a local high quality factory and print facility."

Croatia has the advantage of being in the EU already

whereas countries such as Albania and Serbia are not

expected to join the EU until 2020 at the earliest. 

Most people will correctly think of Croatia as a tourist

destination with an extensive coastline along the

Adriatic Sea with a legacy of wonderful UNESCO her-

itage sites such as Trogir, Split and Dubrovnik.

Croatia’s food and wine exports to the UK are gaining

momentum and UK companies are investing in food

production in Croatia.

While tourism is a major economic activity on the

mainland and its extensive island network such as

Hvar and Korcula, further inland Croatia benefits from

a highly educated, often English-speaking workforce

still very competitively priced compared to Western

European employees. So general manufacturing is a
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key sector, as is food and agribusiness. The coastline

and Croatia’s location at the core of South East

Europe also gives it an important position for sea

freight and associated logistics with six major sea

ports. Croatia has an excellent network of road and

rail connections which continue to attract EU and pri-

vate sector investment. The Adriatic Sea also holds

major oil and gas reserves where concessions are

being awarded now and in the future, which is

attracting UK interest. The Croatian Hydrocarbon

Agency has just this month announced the first ever

onshore licence round in the Pannonian Basin and

more are expected. 

Real estate in Croatia, especially hotels, represents a

major investment target for UK and other investors.

Because of the economic slowdown, a number of

high quality hotel developments have been suspend-

ed and several excellent hotels are currently on the

market. There are also several Croatian businesses

with good prospects but with an overhang of exces-

sive debt. This is an opportunity for specialist dis-

tressed assets investors to step in and restructure

their balance sheets and operations and restart

growth and employment. Distressed investors in

London, coupled with UK turnaround expertise work-

ing alongside local Croatian professionals, is another

opportunity we are seeing emerging in 2015. 

Croatia has a specialist Agency for Investment and

Competitiveness (AIK) http://www.aik-invest.hr/en/

which showcases many state-owned and private sec-

tor business investment opportunities and which

provides a lot of helpful on-line information about

investment and trade across a wide range of indus-

tries. When BCBC visited AIK earlier in mid-June, we

were advised that an updated eCatalogue of invest-

ment opportunities will be published very shortly.

The British Croatian Business Club (http://www.aik-

invest.hr/en/) is happy to discuss your trade and

investment interests. We are organised in sector

focus groups (http://www.bcbc.org.uk/focus-

group.html), such as real estate, infrastructure, health

and general tourism, food and wine, so that our busi-

ness-to-business links concentrate on qualified tar-

gets and potential partners directly relevant for your

specific business interests, rather than just a general-

ist networking platform. Although we are UK-based,

we have several pro-active board members resident

in Croatia with extensive business connections. We

will shortly host a health tourism seminar and contin-

ue to support investor interest into several other sec-

tors targeting both the UK and Croatian markets. We

will help you connect to the British Embassy and

Croatian Embassy commercial sectors, as well as the

British Business Centre in Croatia

(http://www.bbcc.hr/). But we strongly recommend

you tap into the BCBC’s extensive network of busi-

ness partners and extended principal and intermedi-

ary relationships in order to validate your commercial

interests and connect with potential business and

financing partners. We are a membership organisa-

tion but have very modest joining fees. 

At the time of writing, we are preparing for our annu-

al BCBC celebration at Henley Royal Regatta where

we invite not just British and Croatian business and

embassy representatives, but also representatives

from other countries as well as business partners with

a wider South East European interest. We strongly

believe in the merit of a regional approach to show-

case the combined commercial strengths and larger

aggregate market size. Sport is a fantastic platform as

the London 2012 Olympics demonstrated. While the

Great Britain Rowing Team is a major force, it was

excellent to see Croatia take Olympic Gold in the

quadruple sculls event and congratulations to the

Sinkovic brothers who are showing fantastic form in

the current World Cup events, key for qualification for

the Rio Olympics in 2016. For those of you who are

interested, here is a link to the brothers winning the

most recent World Cup event in Varese

(http://www.worldrowing.com/photos-videos/racev-

ideos/#wcp2_2015-rom022101), Italy, by a significant

margin and in a World Best Time.

Croatia is moving ahead! 

* UKTI’s definition of Emerging Europe comprises

Austria, Bulgaria, Croatia, Czech Republic, Hungary,

Poland, Romania, Slovakia and Slovenia

27

December 2015



December 2015

28

G
ossip and rumour are part of the fabric of work-

ing life ? they entertain, inform and connect peo-

ple, but they can also ruin reputations, destroy trust,

create bad attitudes and even reduce productivity.

What distinguishes the helpful consequences from

the harmful is the intention behind what is said, how

the information is perceived and acted on, and the

length of time it is allowed to spread and fester.

As well as providing informal communication net-

works, gossip and rumour act as psychological

spaces for perceived unfairness and power imbal-

ances, or emotions such as jealousy, resentment,

boredom and even hatred. When one cannot con-

front an issue or person directly, chats with col-

leagues become a way of offloading frustrations.

People’s anxieties heighten at times of change and

uncertainty, such as when an organisation restruc-

tures, changes leadership or undertakes a merger or

acquisition. Such situations lead people to worry

about how they will be affected. Who will be promot-

ed or demoted, whose job will disappear or be

changed, and who will be paid what?

In the absence of adequate information from man-

agement, people naturally create narratives to fill the

void. The longer executives take to make decisions,

the more anxious people become and the more

rumours fill the vacuum and make sense of the

uncertainty.

Nicholas DiFonzo, professor of psychology at

Rochester Institute of Technology and co-author of

Rumor Psychology , says: “The common denomina-

tor seems to be fear ? we’re afraid of what this person

in the organisation will do to us; we’re afraid of how

[the] engineering [department] is going to get more

money and we in marketing are going to get less

money; we’re afraid of what this rival company is

doing ? and so we spread rumours about them.”

Spreading negative rumours can make us feel better

in the short term, but means we are less likely to take

responsibility for either our predicament or obtaining

the information we need from the powers that be.

Professor DiFonzo nevertheless believes organisa-

tions could not survive without informal information

spread by word of mouth. “There’s a wealth of infor-

mation that is not in the procedural manual and

nobody is going to write it down,” he says.

“It’s the kind of information you have to hear through

the grapevine: what the organisational norms are,

who you should approach and who you should not

approach, and who gets paid what, the kind of infor-

mation that is often secret.”

Studies have shown that while rumours reduce trust

HOW RUMOUR AND

GOSSIP OIL THE

WHEELS OF OFFICE LIFE
Back-channel chatter can have helpful and harmful consequences

By Naomi Shragai
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in management and harm the attitudes of staff, they

do not necessarily affect productivity.

Prof DiFonzo explains: “If I hear rumours about my

company being downsized and [the] management

won’t talk to me, there’s a great deal of uncertainty. I

may feel worse about [the] management, I may trust

them less, but I may work harder so that if there is a

downsizing I will be retained.”

A senior executive of a large UK technology compa-

ny, however, found that rumours left unchecked

affected sales when disparaging stories spread about

a product, resulting in staff being reluctant to sell it.

“When rumours spread across the sales teams that a

product doesn’t work or is difficult to implement,

there may be an element of truth in them. But often

the rumour is exaggerated and means that no one

wants to deal with it? and so sales decrease.”

Although rumour often holds some truth, people’s

interpretation of events tends to avoid complexity

and personal responsibility, and is often directed

towards an individual, a department or an outside

rival.

Mannie Sher, director of the group relations pro-

gramme at the Tavistock Institute and adviser to

companies and organisations, believes rumour is

often a larger systemic phenomenon that often tar-

gets an individual.He says: “Rumours are about ‘an

individual who acted badly’ because individualising a

systemic problem is easier than to say to an organisa-

tion, ‘we have a problem which as a team we have to

resolve’. Very often the route taken is to identify an

individual who may have acted badly, and for the

group to use him to project the group’s incompe-

tence. We can say the CEO is a control freak and it’s

because of him that we’re in this mess.”

Gossip, as opposed to rumour, is often about social

networking and bonding and can be entertaining,

irresistible and even witty. Because it is so pleasura-

ble, people tend not to consider the harm it causes.

Although positive gossip occurs, it is the negative

gossip most people enjoy more because it makes us

feel better about ourselves and reassures us, because

we are not the subject of it.
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There are many motives for malicious gossip.

Projecting our own feelings of inadequacy on others

by putting them down rids us of our bad feelings and

makes us feel superior. Gossip allows us to retaliate

against perceived unfairness, act out passive-aggres-

sive and envious feelings and redress power imbal-

ances. People revert to gossip when they believe

they cannot confront an issue directly.

There is cachet to be gained from it. The office gossip

gains influence as he or she collects valuable infor-

mation while also creating a wealth of contacts. “In”

and “out” groups then form around those “in the

know” and those not.

A woman who came to me for psychotherapy related

how a colleague who was also a friend denied she

was having an affair with the boss despite over-

whelming evidence to the contrary. The betrayal she

felt was aggravated by feelings of unfairness, power-

lessness and distrust because of privileges her col-

league was enjoying as a result.

Because she could not confront either party directly,

she joined in the office gossip to clear her confusion,

but primarily to have an outlet for her feelings.

“I had my head messed up when she told me it was-

n’t happening and I wanted to know what evidence

people had, which was pretty compelling,” she says.

“When it’s the boss, it is not bad behaviour that you

can confront.” Joining in the gossip eventually left

her feeling even worse when she was verbally

attacked for spreading the news by a colleague who

did not believe it.

There is a positive element to gossip, though. It acts

as a safety valve for grievances, allowing pent-up

feelings to be released in a way that minimises

potential damage. Rushing to a quiet corner with a

colleague for a whispered rant is preferable to a flare-

up with your boss. 
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AVENT S.A / NAI HELLAS 
Commercial Property Consultants, Valuers & Managers

210 6811760

http://www.naiglobal.com

KARIPIDI BROS O.E.
EIRINI KARIPIDI
Agent

2332047433

http://www.karipidis-pallets.com

DR. THEODORA SKOURA
Health/Medical

2107231053

http://www.skourasdent.com

LAMDA HELLIX S.A.
Data Centers

2107450770

www.lamdahelix.com

K & K Idea Fresh Solutions M.E.P.E
Manufactory

6944056569

http://www.ifs-stove.net

V AND A LAW FIRM
Legal Services

210 3616583

www.varklantislawfirm.gr

ELMTREE AND EAGLE ADVISORY SERVICES
Advisory Services

http://www.elmtreeandeagle.com/

CANCELLETTO
Business Services

2310 464594

http:// www.cancelletto.gr

JOHN JENNINGS
Individual Member

0044 746 3737783

EFTHYMIOS KOSTARAS

TOURISTIKOS ORGANISMOS HALKIDIKIS
Tourism

237151425

http:// www.visit-halkidiki.gr

ALMA REAL ESTATE
Real Estate Agency

210 6543007, 6977 414581

www.almarealestate.gr/

DIASTASI S.A.
Construction Company

2310-428680 - www.diastasicon.gr

HELLENIC HULL MANAGEMENT (HMA) LTD 
Marine Insurance Company

210.4522395 - www.hma.com.cy

OUTSTREAM WEB & VISUAL COMMUNICATION LAB
Internet & Digital Marketing

2313.030412 - www.outstream.gr

TOURISM GENERIS
Consulting Services in Tourism

211.1097209 - www.tourism-generis.com

GEORGIA NAZLIDOU - UNIPORT
Export Specialist

210.5755822 - www.uniport.gr

JAHIR DAKUA – ROYAL CURRY HOUSE
Associations

215.5359 222 - www.dakuagroup.com

BABIS GARTAGANIS & ASSOCIATES
Real Estate & Construction Management

210.8135960 -www.gartaganis.gr

GERASIMOS CHALIOTIS & ASSOCIATES
Law Firm

210.8996329
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